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WELCOME AND ACKNOWLEDGEMENTS 

 

 Objective: 

 To convene and focus the group in a welcoming manner 

 To introduce facilitators and thank the funders 

 To pass on any ‘housekeeping’ information to participants 

 To review workshop agenda 

 

 Time:   

 5 – 10 minutes 

 

 What you need: 
 Name tags 
 Agenda on Flip Charts 

 

  What to do: 

 
1. Welcome the group and announce that the workshop is beginning; facilitators introduce themselves 

 
2. Welcome and thank the interpreter for coming; have the interpreter to introduce her/himself. Explain 

that facilitators will be talking a bit slower and pausing at times to give interpreters a chance to 
catch up. Invite the interpreter to let you know when you are going too fast 
 

3. Make ‘housekeeping’ announcements (e.g.  Washrooms, no break so leave if you have to, ask 
people to keep side conversations to a minimum, etc...) 
 

4. Introduce the project and acknowledge the funders. Review workshop agenda written on a power 
point slide: 
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THE DOS AND DON’TS OF EARLY SETTLEMENT 

 Objective: 

 To share collective knowledge of financial lessons learnt during the first few months of 
settlement 

 To share collective knowledge about the best places to shop for the best value 

 To collectively create a list of tips on how to be a smart consumer for newcomers 

 To review key concepts: 
o Brand name vs generic brands 
o Discount Stores 
o Thrift Stores 
o Buy-Now-Pay Later 

 Time:    

 35 - 40 minutes 

 What you need: 
 10 -12 flip charts taped together and posted horizontally along a wall 

 Dos and Don’ts drawn on the flip charts (see page 6) 

 Markers 

 Sticky notes 

 PowerPoint slides  

 Cell phone handouts 

   What to do: 
 

1) Introduce participants to Hamid and Aziza: 

Hamid and Aziza have just arrived in Canada from Egypt with their 2 sons (ages 4 and 6). They 

have been here for 2 weeks and are currently staying in a hotel until they find a proper place to live. 

As required, they came to Canada with just over $10,000 is savings but they are hoping that this 

savings will last them at least a year if not more. What kind of financial advice, particularly shopping 

tips would offer Hamid and Aziza as they are about to take the first steps towards settlement in 

Canada.  
 

2) Explain that we are going to use your own settlement experiences and shopping strategies 

to create a “Do's and Don’ts” chart to help Hamid and Aziza make smart financial decisions 

that will help them stretch their savings for as long as possible. 
 

3) Tell participants that everything below the line will be all the things they think Hamid and 

Aziza should NOT do and everything above the line will be all the things they think Hamid 

and Aziza SHOULD do. The chart is broken up into 5 sections: 1) Housing (Dos and Don’ts when 

finding somewhere to live); 2) Household items (i.e Do’s and Don’ts when it comes to buying  
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furniture and kitchen ware); 3) Winter Clothes; 4) Groceries; 5) Cell phone. Ask there are other 

sections that should be added to the chart. 

 

4) Ask participants to write or draw their advice around Dos and Don’ts in each of these 

sections. They can write directly on the flip chart or if there isn’t room they can write in on a sticky 

note and post it in the appropriate section. They can also choose to write in their first language. 

 

5) Evaluate/Debrief responses in each section: 

a) Housing – talking points: 

 Cheap locations versus TTC accessible; Location based on amenities or access to store 

that will allow them to purchase the everyday items they need at a low cost. 

 Without references, some landlords require 6 months of rent in advance. What should they 

do? How will Hamid and Aziza find how much is too much for a 2 bedroom apartment? 

 

b) Household items – talking points: 

 Where should they buy furniture (new versus used)? 

 Hold up an advertisement that offers customers to “buy now and pay later” (Ask them if this 

is a “Do” or “Don’t” 

 Put up PowerPoint slide with information on “buy now and pay later” 

 Explain the financial risks 

 

c) Winter Clothes – talking points: 

 Opportunity to introduce the following concepts/definitions 

 brand name — this is the name of a product or its trademark. A recognizable name 

helps the shopper judge the product’s consistent level of quality. (ex. Kleenex tissue) 

 generic brand — this is a product that has no brand name packaging. You usually save 

money when you buy a generic item, because the shopper doesn’t pay for the extra cost 

of marketing the product. Generic products are often made at the same factories as 

name brand products. 

 discount store — this type of store is part of a chain of large stores that offers 

merchandise at very competitive prices. (ex. Wal-Mart) 

 thrift store — this store sells second-hand or used merchandise at prices much cheaper 

than if the merchandise was purchased new. (ex. Goodwill) 

 

d) Groceries – talking points: 

 The planning it takes to find the cheapest value – coupon cutting; price-matching, etc.. 

 Unit pricing – to be discussed in detail in the next exercise 

 Introduce Bulk Store purchases (pros and cons) 

 

e) Cell phone – talking points: 

 Refer to PowerPoint slides and Prosper Canada’s Handout on Cell phone information 

(Handout 9-5) 

END OF EXERCISE 
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Dos and Don’ts Diagram (using flip charts) 
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WHICH PRICE IS RIGHT: COMPARISON SHOPPING & THE UNIT PRICE 

 

 Objectives: 

 To share collective knowledge on how to comparison shop 

 To introduce the value of finding out the unit price 

 To use practical opportunities for participants to compare two items based on price, amount 
(in terms of unit measurements), and personal preference to determine the better value. 

 

 Time:    
 40 - 45 minutes 

 

 What you need: 
 Handouts for participants to complete the activity on their own  
 Prosper Canada’s handout titled, “Smart Shopping Tips” 
 PowerPoint slides of shopping items with pictures and prices 

 

 Room Set-up: 
 Need space for groups to gather around the flip charts 

 

   What to do: 
 
1) Provide participants with handouts of the activity. Explain that each page has a product that 

you can buy at a grocery store. Each product is priced differently. Go through each handout 
and circle the which product they would buy. 
    

2) Before you look at their answers, provide a mini-lecture on comparison shopping.  
 

comparison-shopping is the practice of comparing products and their prices to find the best buy 
for our needs. Being a wise consumer takes planning and practice. It’s worth the time and effort to 
make your money go further.  
There are factors other than price when considering purchases. For example, some people pay 
more attention to quality as well as price when buying a produce.  
 
For products outside of grocery shopping, sometimes waiting for a sale is worth the time and effort. 
For example, you may want to wait to buy a piece of furniture from IKEA on boxing day to save 
money. Prices for the same item often differ according to geographical areas of the country, the 
type of store, and the 
season of the year. Also, you may find different prices in the same store for the same item (ex. 
radio), depending on the brand name or manufacturer. Some factors to compare are: price, 
features, benefits, warranties, and store policies. 
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One way to do comparison shopping is to compare the unit price of items. Most grocery stores 
use the unit pricing system to help customers compare prices of various brands and package sizes 
of a product. Special tags attached to the shelves below the product identify the product name, 
price, size or weight, and a unit price. The unit price tells the shopper how much that product costs 
per pint, quart, pound, ounce or unit of measure. For example, it allows shoppers to compare the 
price of a 3-pound bag of carrots and a 2-pound bag of carrots to find the best price per pound. 
 
But sometimes we choose the grocery store based on the sales and prices they advertise in their 
flyers. When you are comparing prices based on flyers, you will need to calculate the unit price on 
your own. To calculate the unit price you just divide the cost by the quantity. For example: 2 
liters for $3.80 is $3.80/2 liters = $1.90 per liter {Write this down on a flip chart} 

 

3) Now, using the PowerPoint slides go through each item in their handouts and discuss which 
price for the item is the best price and which item they would buy and why. The unit price 
and discussion points are include in the speaking notes of each slide. Note: The prices for 
these products were based on actual flyers from grocery stores. 
 

a) Bananas 

 Which did they choose and why? 

 Note that the unit price is easy to calculate 

 Part of the purchasing decision is about how much someone values organic 
over non-organic 

 What does organic mean? And why do some people prefer this option 
(explain) 

 Note that the organic bananas are almost double the price 

 Because Organic is so much more expensive it is difficult to tell whether or 
not $0.89 is a good price unless you compare it to other organic bananas 

b) Coffee 

 Which did they choose and why 

 Maxwell House Unit Price = $0.0054 

 PC Unit Price = $0.0144 

 Folgers Unit Price = $0.0081 

 Maxwell house is the cheapest options but not the cheapest price listed – this 
is why it is important to consider the unit price 

 Folgers is cheaper than PC but the highest price listed 
c) Chicken 

 Same discussion about organic versus non-organic 

 $5.99 looks like a good price for free range (but not organic) chicken 

 Explain difference between free range and organic 

 Discuss why the prices are different? 
d) Dish Soap 

 Palmolive unit price = $0.0034 

 Dawn unit price = $0.0028 

 Sunlight unit price = $0.0027 

 Sunlight is the cheapest options 

 the “2 for”  pricing makes it look like a sale but in reality it’s not 
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e) Cucumbers 

 Here the same product (Canada Grade1) at different prices. The first is from 
No Frills (0.87) and the second is from Loblaws (2 for $4). Some grocery 
stores feel that the quality of their produce is better than their competitors 
(even though they come from the same producer) – this is why they feel like 
they can charge more; 

 Explain difference between organic and buying local – why are some people 
willing to pay more for “local” produce? 

f) Orange Juice 

 Sunny D unit price = $0.83 

 Oasis unit price = $1.42 

 Tropicana unit price = $1.67 

 Sometimes you have to weigh Quantity vs Quality 

 Some orange juice is “healthier” than others which is why some people are 
willing to pay more;  
 

4) Tell participants that we each have our own tips on how to be a smart consumer. It is not 
just about comparing prices or even finding the best price. For example, it is also about 
making sure you do not buy things you don’t need.  Let’s make a list together. In partners, 
ask them to create a list of 5 tips they would want other newcomers to know on how to be a 
smart shopper in Canada.   
 

5) Ask partners to share their list with the entire group and record their responses on a flip 
chart. Now add your own tips (if they have not already been mentioned). 

 
 Provide them with Prosper Canada’s handout titled, “Smart Shopping Tips” 

 

Have a plan 
Try to avoid unplanned shopping or impulse buying. If you want to buy something, ask yourself if 
you really need it. Take your time to think about it before you buy. And when you shop, make a list. 
Planning your shopping will help you avoid purchases that you do not need. 
 
Compare, compare, compare 
When you take time to plan before you shop, you can compare products to find the best deal. 
Before buying, do some research. Go to different stores to see if you can get a better price. Look on 
the internet for customer reviews to find out if other people were happy with the product. See if 
there is another product out there that is just as good, less expensive. The more you know, the 
more power you have as a consumer. 
 
Buy on sale 
Watch for sales and discounts. If something you use often is on sale, buy extra. You will be paying 
less in the long run. Check store flyers for coupons, discount codes, and special offers. Get to know 
the sales cycles in the stores you shop at regularly. Many items go on sale at the end of a season. 
This might be a good time to buy the things you need. 
 
‘Sale’ does not always mean ‘good deal’ 
Sometimes the sale being advertised is not a sale at all. There may be even better deals out there 
that are not being advertised that way. Also, just because something is on sale, does not mean you 
need to stock up. Buying on sale only makes sense if you will use the product. Keep this in mind 
when buying food that will go bad. Make sure that you will be able to use it all before it expires or 
goes to waste. 
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Read the fine print 
Make sure that you know all about the product or service you are buying before you pay any money 
or sign your name to any agreement. Are there any hidden fees? Does the product come with a 
warranty? This is a guarantee that a product will meet certain standards, and will be replaced if it 
does not.  
 
Ask questions 
If there is any policy or anything in the fine print that you do not understand, ask questions. 
Salespeople should be there to help you. It is your money. You should not spend it unless you 
believe that you are 
getting something of value for it.  
 
Keep your receipts 
Keeping your receipts can be helpful for a lot of reasons. You can go over your receipts to make 
sure you were not overcharged, or charged for something that you did not get. Reviewing your 
receipts is also a good way to keep track of your expenses. Also, most stores require a receipt for a 
refund, return, or exchange. 
 
Try alternative shopping 
Thrift stores, flea markets, and yard sales can be great places to find great deals. There are also 
many websites where people sell their used items at a low cost. These are called ‘online 
classifieds’. When buying used goods, be sure to inspect them carefully. Make sure that they are in 
good, working condition. Most private sellers do not offer refunds 
 

END OF EXERCISE 

 
 


